Sustainability:
fashionable trend or
real concern for
Italian consumers?
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Objectives

* To investigate on a representative sample of Italian consumers:
v’ Attitudes towards sustainability (at environmental, economic and social level)
v Main areas/topics of interest
v’ Perceived interest and committment

v’ Perceived level of information on sustainability issues (in terms of both

quantity and quality)
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Methodology

* Online questionnaire (CAWI), including:
v' Ad-hoc measures

v’ Validated measures (The Attitudes toward Sustainable
Development scale, Biasutti & Frate, 2016)

* Field:
v'"November 2018 (1° wave), N = 1437
v'"November 2019 (2° wave), N = 1000

* Representative sample of Italian consumers
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Note

When referring to environmental, economic, and social sustainability, the following

definitions were provided to respondents:

* ENVIRONMENTAL SUSTAINABILITY = the maintenance of the factors and practices that

contribute to the quality of environment on a long-term basis.

* ECONOMIC SUSTAINABILITY = the ability to generate quality employment and income

for the population in order to promote secure economic growth.

* SOCIAL SUSTAINABILITY = the equal promotion of human wellbeing (such as safety,

health, education, justice, etc.)
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Italians have an overall positive attitude towards environmental protection. There are only a few concerns in relation to

what extent the environment should be protected at the expenses of the industrial growth and agricultural production.

‘Please indicate the extent of your agreement/disagreement with the following statements:’

N = 1000
A A
% m1-2 3 W 4-5 2° wave 1° wave
La tutela dell'ambiente e piu importante di un ulteriore +77 N +65
sviluppo edilizio
C'é una connessione diretta tra tutela dell'ambiente e +76 M +72
qualita della vita delle persone

Quando l'uomo interferisce con la natura provoca dei +65 ¢ +70
disastri ambientali

La salvaguardia dell'ambiente & piu importante della +65 1t +56
crescita industriale

La biodiversita deve essere salvaguardata a discapito della +60 M +52

produzione agricola industriale
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ECONOMIC SUSTAINABILITY

Italians show an overall positive attitude also towards economic sustainability, which has greatly improved compared to
it , the first wave. Some concerns can be noted in relation to how much people should sacrifice to reduce economic

differences.

‘Please indicate the extent of your agreement/disagreement with the following statements:’

N = 1000 A A
ml-2 3 W 4-5
% 2° wave 1° wave
Il mercato economico deve incrementare la produzione
© ) procuzic 7 70 1 +58
sostenibile anche se cio comporta spese maggiori
Il mercato economico dove incentivare il consumo -
equosolidale +70 T +52
Ridurre la poverta e la fame nel mondo & piu importante
che aumentare il benessere economico dei paesi... +67 T +60
Dobbiamo intervenire a livello internazionale se un paese 2
spreca le proprie risorse naturali +69 T +59
Dobbiamo fare piu sacrifici per ridurre le differenze .
economiche tra popolazioni +65 ™ +42
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‘Please indicate the extent of your agreement/disagreement with the following statements:’

N = 1000
A A
ml-2 3 W 4-5 o o
2° wave 1° wave

Il contatto tra culture e stimolante e arricchente +77 ™ +52

| singoli paesi possono fare molto per mantenere la pace
nel mondo > +76 T +70

La societa deve fornire gratuitamente i servizi sanitari di
base 5 +71 4 +76

La societa deve prendersi carico del benessere degli
individui e delle famiglie +66 T +62

La societa deve promuovere maggiormente pari 10

opportunita per maschi e femmine +63 = +64
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RELEVANCE, ATTENTION,

AND COMMITTMENT
TOWARDS SUSTAINABILITY




PRIORITY AREAS

According to Italian consumers, the priority areas are sustainable environment, energy, and development. The topics of

sustainable tourism, nutrition, and housing appear to be less relevant.

According to you, what are the three priority areas in relation to sustanability ?’

N = 1000
% B 1st choice ® 2nd choice 3rd choice

Sostenibilita' ambientale 13 T

Sviluppo sostenibile 12 N

Sostenibilita' economica _ 9 J
Sostenibilita' sociale _ 6 N

Mobilita' sostenibile 7 )

Lavoro sostenibile 8 J

Ul
]

Citta' sostenibile

Alimentazione sostenibile

->
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PERCEIVED INTEREST

Italians perceive other citizens as less interested in sustainability issues compared to the first wave.

According to you, what is the level of attention and interest of Italian citizens towards...”
N = 1000

% A
m1-5 6-7 m8-10

Social sustainability -18
Economic sustainability 13 J
Environmental sustainability 19 J
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PERCEIVED COMMITMENT

Half respondents believe that their co-citizens’ commitment in making the difference in relation to sustainability issues is

insufficient

According to you, what is the level of commitment in making the difference of Italian citizens towards...”

N = 1000
%
A A
m1-5 6-7 m 8-10 . .
2° wave 1° wave

Social sustainability 37 37 J -11

Economic sustainability 36 32 -12
Environmental sustainability 36 -32 J -18

ASS]RM C.so Magenta 85 Tel. 02 58315750 Info@assirm.it
20123 Milano Fax 02 58315727 www.assirm.it

RICERCHE DI MERCATO, SOCIALI, DI OPINIONE




PERCEIVED LEVEL OF
INFORMATION




QUANTITY OF INFORMATION

1
g The informational gap on environmental sustainability seems to be reduced, whereas the informational gap
.

on social and economic sustainability increases.

‘How do you evaluate the amount of available information?’
N = 1000

B Too much Don't know

Adequate

A

1° wave

M Limited

Social sustainability

Economic sustainability

Environmental sustainability
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QUALITY OF INFORMATION

The majority of Italians believe that the available information on sustainable issues is not sufficiently correct,

transparent and reliable.

‘How do you evaluate the quality of information (correctness, transparency, reliability)?’
N = 1000

%
° A A
m1-5 6-7 m 8-10 Don't know o o
2° wave 1° wave

Social sustainability 29 7 B 52 J -19
Economic sustainability 27 52 J -21
Environmental sustainability 34 38 J -19
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