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▪ How has the pandemic transformed the research, data and 
insights community?

▪ What is the expected revised turnover for agencies, support 
services, research clients?

▪ What is the expected impact per region of the world and per 
country?

▪ What are the main concerns and how have research 
professionals and the industry as a whole reacted to the 
expected economic downturn?
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F2F methods

- Agencies focused on data 
analytics and digital 
methods still suffer the 
drop of demand for 
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this entire chain
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Evolution of the pandemic

Coronavirus disease (COVID-19)
Situation Report – 169
Data as received by WHO from national authorities by 10:00 CEST, 7 July 2020

Data gathering
Insights in Times of COVID-19

https://www.who.int/docs/default-source/coronaviruse/situation-reports/20200707-covid-19-sitrep-169.pdf?sfvrsn=c6c69c88_2
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https://www.economist.com/leaders/2020/07/04/covid-19-is-here-to-stay-people-will-have-to-adapt
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Evolution of the pandemic

Restrictions on travel, introduced in response to the COVID-19 pandemic, are slowly being eased, 
allowing tourism to restart in a growing number of destinations. The latest research by the World 
Tourism Organization (UNWTO) shows that 22% of all destinations worldwide (48 destinations) 
have started to ease restrictions, with Europe leading the way. At the same time, however, 65% of 
all destinations worldwide (141 destinations) continue to have their borders completely closed to 
international tourism.

COVID – 19 RELATED TRAVEL RESTRICTIONS
A GLOBAL REVIEW FOR TOURISM
Fifth report as of 23 June 2020

https://webunwto.s3.eu-west-1.amazonaws.com/s3fs-public/2020-06/200623-Travel-Restrictions.pdf
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Evolution of the pandemic

Global freight flows after COVID-19: What’s next?
July 2, 2020 | Article

https://www.mckinsey.com/industries/travel-logistics-and-transport-infrastructure/our-insights/global-freight-flows-after-covid-19-whats-next
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Evolution of the pandemic

US food supply chain: Disruptions and implications from COVID-19
July 2, 2020 | Article

https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/us-food-supply-chain-disruptions-and-implications-from-covid-19
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aviation suffered a drop.



Evolution of the pandemic

Consumer Markets Under Pressure in 2020
May 22, 2020 | Article

https://blog.euromonitor.com/consumer-markets-under-pressure-in-2020/
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Evolution of the pandemic

UK – The advertising market in the UK is forecast to fall 13% this 
year, but will recover by 13% in 2021, according to research from 
media investment company GroupM.

UK ADVERTISING REVENUE COULD FALL 
13% IN 2020, REPORT FINDS
23 JUNE 2020

Global – Over 40% of multinational advertisers surveyed by the 
World Federation of Advertisers (WFA) said they are deferring 
campaign spend by six months.

FOUR IN 10 MULTINATIONAL ADVERTISERS 
DELAY SPEND
23 JUNE 2020

https://www.research-live.com/article/news/uk-advertising-revenue-could-fall-13-in-2020-report-finds/
https://www.research-live.com/article/news/four-in-10multinational-advertisersdelay-spend/



- Many agencies suffer 
from project delays and 
cancellations

- Respond with fewer 
subcontracting services 
to other companies 
and/or consultants

- Fear of losing clients

Evolution of the pandemic

For the period from April to June, companies expect a 42% loss in sales. 
Orders were postponed (97%) or canceled (87%).

77% of the institutes complained of fewer study requests than usual in the 
spring.

In addition, the market for face-to-face methods was severely affected.
Almost half of the institutes complained of a slump in face-to-face surveys 
and a good third stated that the reason for the drop in sales was the 
discontinuation of group discussions.

https://www.adm-ev.de/2020/05/18/corona-krise-bringt-konjunktureinbruch-in-der-markt-und-sozialforschungsbranche/

Corona crisis brings economic downturn in the 
market and social research industry
Berlin, May 18, 2020
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Source: ESOMAR – 2019 Global Market Research report
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❑ Research agency/provider with a focus on established methods of research
❑ Research agency/provider with a focus on technology-enabled methods of research
❑ Research consultancy
❑ Research support services/supplier
❑ Clients/users of market research, data analysis and insights

The impact per type of service

Types of company

Types of employment

❑ Owner / Partner / C-suite
❑ Employee
❑ Freelance / Self-employed
❑ Other (please specify)

FTE

❑ 0-10
❑ 11-50
❑ 51-150
❑ 151-500
❑ >500

Turnover

❑ US$ 0-1M (very small)
❑ US$ 1-10M (small)
❑ US$ 10-100M (large)
❑ > US$ 100M (very large)



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Agency/provider focused on established methods of research

Agency/provider focused on technology-enabled methods of
research

Research consultancy

Research support services/supplier

Client/user or market research, data analytics and insights

Total

Expected impact per type of company

Big negative disruption

Slight negative disruption

It will not affect my business

Slight positive disruption

Big positive disruption

I don’t know

The impact per type of service



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Grand Total

Freelance / Self-employed

Employee

Owner / Partner / C-suite​

Expected impact per employment type

Big negative disruption

Slight negative disruption
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0%

10%

20%

30%

40%

50%

60%

Big negative disruption Slight negative
disruption

It will not affect my
business

Slight positive
disruption

Big positive disruption I don’t know

Expected impact per number of FTE

0-10

11-50

51-150

151-500

>500

Total

The impact per type of service



The impact per type of service

Expected impact per company turnover

0%

10%

20%

30%

40%

50%

60%

70%

Big negative disruption Slight negative
disruption

It will not affect my
business

Slight positive
disruption

Big positive disruption I don’t know

Very Small

Small

Medium

Large



The impact per type of service

Expected impact per country (>30 responses)
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

USA
United Kingdom

India
Spain

Mexico
Germany

Italy
Australia

France
Canada

Brazil
Argentina

Romania
Colombia

Philippines
Russia

Netherlands
Turkey

Belgium
South Africa

Japan
Hong Kong

Portugal
Singapore

Peru
Switzerland

Kenya
Poland
Greece

United Arab Emirates

Big negative disruption

Slight negative disruption

It will not affect my business

Slight positive disruption

Big positive disruption

I don’t know



0% 20% 40% 60% 80% 100%

Agency/provider focused on established
methods of research

Agency/provider focused on technology-enabled
methods of research

Research consultancy

Research support services/supplier

Client/user or market research, data analytics
and insights

Total

Expected impact on employee base

...decrease the number of full-time
employees

...not make any changes to the
number of full-time employees

...increase the number of full-time
employees

I don’t know how it will affect the 
employee base

The firm will have to…

The impact per type of service



There has been no
change in the

demand for research
so far

We are seeing fewer
research projects

coming in, or, current
projects are being

cancelled

Research projects are
being changed to

more remote / digital
methods

Qualitative research
is being changed for
more quantitative

methods of research

My firm is doing
more secondary

research (on existing
data) than primary

We are
subcontracting fewer

services to other
firms

Agency/providers; consultancies – Expected impact on selected items

Agency/provider focused on
established methods of research

Agency/provider focused on
technology-enabled methods of
research

Research consultancy

Strongly 
agree

Somewhat 
agree

Neither 
agree nor 
disagree

Slightly 
disagree

Strongly 
disagree

The impact per type of service



There has been no
change in the demand

for research so far

We are seeing an
increase demand for

panel data

Research projects are
being changed to more

remote / digital
methods

Qualitative research is
being replaced by more
quantitative methods of

research

We are seeing a drop in
brand-related projects

in favour of opinion and
social-related ones

Research Support Services – Expected impact on selected items

Strongly 
agree

Somewhat 
agree

Neither 
agree nor 
disagree

Slightly 
disagree

Strongly 
disagree

The impact per type of service



There has been no
change in our

demand for research
so far

We were forced to
cancel or downgrade

certain projects

(Market) research
has internally fallen

in priority due to
internal constrains

We are trying to
bring part of the

research in-house

My firm is focusing
more on data and

analytics research on
our internal data,
than on primary

research

We are
subcontracting

fewer services to
other firms

The budgets for
research have been

cut

Clients/users – Expected impact on selected items
Strongly 
agree

Somewhat 
agree

Neither 
agree nor 
disagree

Slightly 
disagree

Strongly 
disagree

The impact per type of service
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Report – Insights in Times of COVID-19
❑ pages.esomar.org/insights-in-times-of-covid-19

Dedicated page from ESOMAR
❑ esomar.org/covid-19

Articles on Research World:
❑ researchworld.com/tag/corona/
❑ When life gives you lemons…
❑ COVID-19 in DR Congo – path to a new era of MR
❑ The importance of personal branding for market researchers during & post COVID-19
❑ If, when and how? Tips for making smart pricing decisions in the midst of market disruption
❑ Retooling the insights profession to guide businesses to a New Normal – the essential role 

of agility



The pandemic created global 
disruption. How are countries

responding?

The case of Italy

Alberto Stracuzzi

Market Research Director – Blogmeter

Councilor – Assirm

ESOMAR representative for Italy



ITALY – COVID PICTURE

Covid 19 pandemic is affecting 
the North of the Country 

4 Region were highly affected by 
pandemic: Lombardia, Piemont, 
Veneto, Emilia Romagna.

They represent the 46% of the country 
GDP and the 39% of the country 
population.

Number of positive people per Region Number of positive people per Province



ITALY – ESTIMATED REVENUES LOSSES vs. 2019

Covid 19 pandemic is affecting 
the North of the Country 
❖ In terms of turnover the average 

loss in April (compared to the same 
month in 2019) was 48.3% (down 
from 32.6%)

❖ In terms of lost hours worked, 
46.3% (from 32.5%).-

❖ The start of Phase 2 and the 
reopening of production activities 
as of 4 May have made so that in 
the current month the number of 
open companies has increased 
significantly: 73.8%.of the 
companies interviewed reopened 
completely (in April: 29.7%)

Source: Confindustria, Study on Covid 19 economic impact, III Ed. – Base: March: 3399 companies – April : 2318 companies

March 2020 vs. March 2019 April 2020 vs. April 2020 

Average Loss = 32,6%

Average Loss = 46,3 6%



ITALY – THE INDUSTRY MOOD 1

Source: ASSIRM, Study on Covid 19 impact on Members I Ed. – Base: 51 companies – first days of Aprile 2020

When the State of emergency will end, in your opinion?

May

June

July

August

September

End of the year

DK

As far as he has seen so far, at the end of 2020, the situation of his 
company, compared to 2019, will be

slightly worsened

significantly worsened

about the same

DK



ITALY – THE INDUSTRY MOOD 2

Source: ASSIRM, Study on Covid 19 impact on Members I Ed. – Base: 51 companies – first days of Aprile 2020

2-3 Months

4-5 Months

6-12 Months

More than 1 
year

DK

In your company, how long will the impact of the Coronavirus 
emergency last?

What they ask to their Association
❖ Knowledge - work more on sharing 

experiences, information, culture 
research and training

❖ Aid - to support the sector from an 
economic point of view, of the 
credit and bureaucratic 
facilitations, customer relations, 
tenders, European projects

❖ Quality - check the quality of the 
members' work

❖ Participation - involve all members, 
organize listening

❖ Prestige - enhance the sector and 
its significance, strengthen its 
bargaining power in economic and 
institutional headquarters



ITALY – WHAT WE DID AS COMMUNITY

❖ Offices activities never stop (we 
have several action and working 
group)

❖ Continuous contact with 
Associated Companies to solve 
problems, receive requests, 
collect the sentiment

❖ A survey to understand future 
perspectives 

❖ A virtual front-office (“Sportello
amico”) for the Associated 
Companies to provide 
consultancy and assistance in 
requesting money assets, 
funding, loans

Towards Associated Companies Towards the Industry and stakeholder Towards the Government

❖ Continuous sharing of 
information with Confindustria 
Intellect (the KIBS federation)

❖ Preparation of a radio campaign
to state the importance to 
“make research”

❖ Support of every initiative (like 
now) with communication

❖ A set of videos where MR 
spenders explain why to make 
research and why to make 
“good research” for their 
Business

❖ Request for tax credit in case of 
use of holydays enjoyed, smart 
working and professional 
training

❖ Request for webinar vouchers
❖ Tax credit for companies that 

spend in Market Research
❖ Tax credit for severe turnover 

reduction due to the 
contingency

❖ Request to insert MR sector in 
the panel of relevant industries


