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Value of the European online ad market
2012

€24.3bn
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Online for the first time overtakes print newspaper ad
spend & becomes 2" biggest media category in Europe

2012: European advertising market share by medium
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Note: Source for non-online ad revenue is IHS. Print ad spend excludes direct mail.
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What Is driving growth?

Both emerging markets growing from low basis and established
markets that demonstrate sustainability of online ad momentum
Video

Mobile

RTB has the potential to be a driver

Social networking sites

Europeanisation and consolidation of classifieds & directories
Localisation & individualisation of search, mobile search




Search remains strongest segment in 2012

Format shares of online

2011 2012
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Online video 1s now 13% of all online
display...

Online video share of display
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Investimenti Italia 20127

TOTALE INVESTIMENTI INTERNET

FONTE NIELSEN FONTE NIELSEN




Stima investimentl internet Italia 2013
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Internet audience (individui 2+)

28 9 MILIONI NEL MESE UTENTIATTIVI NEL GIORNO MEDIO

IL 52,6% DELLA POPOLAZIONE ITALIANA 2+ DETTAGLIO AREA GEOGRAFICA
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Utenti attivi nel mese (000)  Utenti attivi nel giorno 6,5 MILIONI 7,8 MILIONI
medio (000) DI UOMINI

I Aprile 2012 Aprile 2013




Gli utenti si evolvono e cresce il multl screen

Figure 2 % Reach During 5-Week Study Period
Average Across 10 Broadeast and Cable Networks/Network Groups
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In Italia il 41% degli utenti accede a Internet
da piu di un device (EU 37%)
Smart phone

PC utilizzato da 28.9 Tablet utilizzato da

milioni di italiani (55% utilizzato da 10,5
milioni di italiani (20%

- EU:21%)

5,6 milioni di italiani
(11% - EU:8%)

- EU:64%)

Games console
utilizzato da 4,4
milioni di italiani (8%
- EU:6%)




Utilizzo combinato TV e internet

EU: 73%

o WE:67%
NE:81%

o SE:65%
CEE:81%

Degli utenti italiani di

Internet guarda la TV

on line

5% guardano la TV on line giornalmente

Un altro 20% guarda la TV online almeno
una volta la settimana

Sulla base dell’utilizzo mensile,
la proporzione degli utenti
Internet che guarda la TV online
e sopra il 19% rispetto al 2010




Socilal TV trends
WHAT GETS SOCIAL TV BUZZING

People use social media while watching TV to connect with other viewers. According 10 & survey by The
Hollywood Reporter, comedies and reality TV light up social sites.

This rise in social Meda discussions anound TV 5 now changing traditional viewer habits, suggests 3 survey by TV Guide.

Respondents who had seen social impressions about TV shows.
R R ] 71%

Respondents who watched moree live TV 10 avold social spoilers.

1 27%

Respondents who have started watching a show because of social impressions.
|=m———] J 17%




Tutte le entita internet raccolgono dati
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