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What the clients thinksWhat the clients thinks…

‘This project has started to help us
understand not just the theoretical

b i i d i h lcarbon savings associated with low
carbon measures and technologies,
but practical, 'real' carbon
savings based on the interaction
between accessing technology,
in-home behavioural changesg
and more collective responses to
the LCCC initiative…

…it is an accessible way for policyy p y
makers and other stakeholders to dip
in and out of the research to follow
the householder and learn fromthe householder and learn from
their insights in real time.’



Social network influenceSocial network influence



Real action researchersReal action researchers

‘As we use gas to heat 
our house and water Iour house and water, I 
am really interested in this and 
wondered whether we could sign up to 
"green" gas in the same way that we 
are on a "green" electricity tariff. 

[XX], who we are with, have a scheme 
whereby you pay a premium to help fundwhereby you pay a premium to help fund 
research. That is interesting so this 
week's task will be to look at what 
options there are out there for Green 
gas.’



Working together preferredWorking together preferred
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Online Qual Researcher?Online Qual Researcher?

If I'd asked customersIf I d asked customers 
what they wanted, they would 
have said "a faster horse“have said a faster horse  

Henry Ford



Thank you for listening!Thank you for listening!
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