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| NUMERI: IN ITALIA
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| NUMERI: NEL MONDO

“USING THE INTERNET AS A HIGH-SPEED,

_LOW COST CHANNEL TO RUN SURVEYS

I_

AS BECOME A MAINSTREAM RESEARCH
TOOL IN MANY OF THE MORE MATURE
RESEARCH MARKETS"()

“)Esomar, Global Market Research 2009
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SPESA PER TIPO DI METODOLOGIA

Spend by research method 2008
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PAESI CON MAGGIOR SPESA % PER ONLINE RESEARCH

Top 10 countries with highest online research spend as a percentage of total spend 2008

Canada 35%
Japan 33%
Australia 32%
Germany 29%
Netherlands 28%
New Zealand 27%
UK 25%
Sweden 24%
Finland 22%

USA 21%

Online research only, excluding online traffic/audience measurement.
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OLTRE I NUMERI: e INTERNET S| CONFRONTA CON
LA “RICERCA CLASSICA”
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OLTRE I NUMERI: @ INTERNET RIMODELLA IL MONDO
E LE POSSIBILITA DELLA RICERCA

FORUM

CHAT

BLOG

WEB COMMUNITIES
SOCIAL NETWORKS

<X X N X X

Il futuro delle ricerche on line in Italia — Milano, 10 Novembre 2009




